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PART I. BUSINESS ENVIRONMENTAL ANALYSIS AND STRATEGIES 

 

Lecture topic name №1: 

Strategies for Sustainable Tourism Development: Scope and Concepts  

 

Lecture topic aim(s): 

Analyse scope and concept of sustainable tourism and evaluate prerequisites for its 

development. 

 

Sub-topic lecture framework: 

1. Sustainable Tourism Development Concepts 

a) Sustainable Development and Ethical Business 

b) The Advantages/disadvantages of Tourism Industry in Sustainable Tourism 

2. The Nature and Scope of Sustainable Tourism 

a) Principles of Sustainable Tourism Management 

b) Sustainable Tourism and Different types of Environment 

c) Sustainable Tourism and Different types of Tourism and Sectors 

d) Sustainable Tourism and Functional Management 

 

Learning outcome 

Knowledge and understanding  

You will be able to: 

a) analyse the concept of sustainable tourism development and evaluate its links 

with the various areas of functional management. 

b) examine and appraise the role of environment and different types tourism in 

sustainable development. 

 

Lecture summary 

Sustainable development. In recent years, the concept of "sustainable 

development" has been the result of attempts to reconcile some of the diverse 

definitions of development (Brundtland commission). Sustainable development is 

modernisation with attention to social justice and cultural and environmental 

meaning; it is modernisation with does not exacerbate inequality or degrade the life 

of future generations.  

 Although it seems hard to quarrel with the desirability development, many 

have criticized the concept as a “Trojan horse” for international development 

bureaucrats and professionals who will have careers implementing this difficult 

concept. 

Since the 1980s the tourism industry has begun to take green issues and the idea of 

sustainable tourism seriously. The hospitality industry has been at the forefront of 

the focused on the environmental side of sustainability. Airlines, for example, have 

sought to introduce quieter, more fuel-efficient aircraft as part of an industry-wide 

agreement on environmental practices. While most visitor attractions have also 

focused on the environmental dimension, some have also considered 


